A BOOK
TO READ

Thinking on my Feet
(Octopus, £20)
For Kate Humble, the act of
putting one foot in front
of the other is “as essential
as that first cup of tea”.
Humans, she argues, have
a deep-rooted physiological
urge to roam, which is why
our brains are stimulated by
walking. Here, she charts
her year’s wanderings from
hikes to gentle strolls.

The Almanac
(Octopus, £10)
In a bid to reconnect with the
seasons, Lia Leendertz has
revived the tradition of the
rural almanac. Providing
tools and inspiration, she
celebrates what each
month has to offer, from
meteor spotting in January
to enjoying broad beans in
June, plus folklore, stories
and recipes. For more, see
Love of the Land (page 170).
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STAY ON… A NATIONAL TRAIL

For hikers

For views

For antiquity

The Courtyard at Wainhill,
Chinnor, Oxfordshire
There can’t be many things better
than a good night’s sleep and a
full English breakfast before
embarking on a multi-mile hike.
Set in the heart of the Chilterns,
this family-run B&B is a perfect
pitstop for walkers planning to
negotiate the ancient Ridgeway
trail. Double B&B from £100
per night (wainhill.co.uk).

Somerby, Trebudannon,
Watergate Bay, Cornwall
Whether you head north on the
South West Coast Path towards
Mawgan Porth or south to Fistral
Beach, you’ll be rewarded with
panoramic views far across the
Atlantic. Return to this Cornish
stone barn for an open fire and
a glass of local fizz. Sleeps two.
From £495 for three nights
(uniquehomestays.com).

Langley Castle, Hexham,
Northumberland
This 14th-century fortified castle
is just a short distance away from
the famous forts of Vindolanda
and Housesteads near Hadrian’s
Wall. Wander around the ruins
amid the rugged countryside
and envisage a centurion doing
the same nearly 2,000 years ago.
From £129.50 per room per
night (langleycastle.co.uk).

NEWS YOU CAN USE

SUPPORT YOUR HIGH STREET
Characterful and unique, independent shops
and galleries do so much to enrich our villages
and market towns. The ‘Just a Card’ campaign
aims to highlight the fact that even a small
purchase, such as buying a thank you card, can
make a big difference to businesses such as these
– our purchasing power really can help to support
the variety of the retail landscape. There are lots
of ways to get involved, from adding the logo to
your blog or website, following @justacard1 on
Twitter and Instagram or downloading a poster
or postcard from justacard.org.
countryliving.com/uk

